

Blues Tattoo is a song written by local singer-songwriter Janie Renée.  She has released an album in Oct. 2012 called “Les Valises” (the suitcases) and she has been touring with her Eco-Show—an Eco-responsible show concept aimed at reducing the carbon footprint of performances—for the past 2 years.  She received a grant from the Ontario Arts Council to shoot a video for one of her yet unpublished songs titled “Blues Tattoo”….but, Janie wants to be true to herself—she wants to invite other artists, musicians and the entire community to partake in the adventure! And most of all, she wants it to happen right here, in Vankleek Hill.
This song has been recorded but never released to date: we will be releasing it at the end of January 2015 exclusively in digital download along with its video.  Of course, if you’d like to join us for the creation of this video, here’s the info you need:

1. You need to be 18 years of age (minimum) because you need to sign a release for you and your name to appear in our video

2. You can dress however you’d like

3. If you play an instrument, you bring it along

4. If you create art, specially with recycled items, bring it! We’ll showcase it in the video!  Whether you do installations, artistic photography, paintings, graphics, totems, (anything tasteful and artistic goes)…we’d love to showcase them.
5. Bring your friends, your family, your smile and good cheer. Be prepared to be a good sport: video shootings sometimes have undue delays, be willing to be “directed” by the shooting director…. be creative, and most of all, have FUN!

6. It’s happening November 15th, starting at 1pm at the Grand Barn, Cty Rd 10, Vankleek Hill, On.
7. We’ll be serving you dinner (
8. If you need a ride, let us know….we’ll see if we can match you with someone who is already heading our way!
9. You need to confirm your presence with Thaila Riden at the following email address: or by phone at……
The video will be produced by a young filmmaker from Ottawa, Jean-François Dufault. 
This project is part of an artistic, exploratory, multi-media based adventure.  The scenario is that of a man who realizes that he needs to make choices, specially regarding his love life.  The idea behind the multi-disciplinary concept is to pool the creativity of everyone involved in the design and production of the video and provide a showcase for certain types of art that would never be showcased in this way otherwise.  The baseline scenario has already been developed to retain a thread of key elements (or symbolic ones). Our intent is to use the imagery to build a bridge between the subtle realities of both the song and the projected emotional world of the people and things portrayed in the video. 
It is our intent that our creative minds will come up with something fabulous !  

Yes, the song in the video is sung in French, but the theme is universal. Janie writes in both English and French.  But maybe this is the opportunity you’ve been looking for!

To our wonderful Local Business owners: we’d love to be your partners in providing you with visibility in exchange for your support.  If you’d like to sponsor this video in exchange for your logo, your product, your website or any information about your business to be included in this video, here is what we think could work:  You have to be a local business with a local product.  Your products/ requests have to fit in with the creative intent of this video…We want to create a Win-win situation with you.  If you think you’d like us to shoot a specific segment or a specific vignette in the video, talk to us!  If you’re willing to be creative, we’re willing to listen! 

Of course, you’ve already figured out that this video will be aired on dedicated video/TV programs like Much Music and such shows, but also on Youtube, on Janie’s website and maybe even on yours!  And one of the interesting spin-offs of such a venture is the key to Search Engine Optimization and your company name showing up on a Google search!!!!  The more links and backlinks a video product has, the more it is referenced in the search engine’s calculations of “who’s more popular” and who gets listed on a Google search.  What that means, is that you instantly become more visible because you are “referenced” or “tagged”.  The other risk you take is that the video goes viral, effectively propelling your product, promotion or company name over a larger geographic area…and getting “known” by more people than you anticipated.  Oh well.  
Partnerships and sponsorships can take many shapes; from helping us cover the cost of food for the cast and crew, down to the use of particular props in the video (got an old fancy car??), providing transportation for the cast and crew,  or even your logo onto a particular lamp shade…  The idea is to promote the concept of community and collaboration.  
As it stands, the OAC grant covers the cost of the video crew, the filming and the post-production only.  We still need to take care of all of the people who will participate in the filming; food, drinks, travel…and cover the cost of incidentals. 

We are very open to your ideas and suggestions.  Every little bit helps.  There is no help too small.   
We’d like to do a local launch for this video…and of course, you’ll be invited.  In all media relations with regards to this video, your company name would be mentioned as well as your contribution.  Your company name would appear in the credits and most certainly on Janie’s website.  And if you wish to use our video for your publicity, we’re open, let’s talk! 
For any information or proposal about this project, please contact Thaila Riden at……
For more information on Janie, please go to her official website: www.janierenee.com
